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METHODOLOGY 

● Industry: Kitchen Appliances 
● Keyword: professional-style kitchen appliances 
● Priority: New Leads 
● Landing page: landingpage.com  
● Monthly marketing budget: $2,000 - $10,000 
● Focus on: Awareness, Consideration, Conversion 
● Primary marketing KPI: Leads 
● Secondary marketing KPIs: CTR, Website visits 
● Target country: United States 
● Target type: End customers

+ 2021 PLANNING

● Demographic profile: Male, ages 31-50 
● Home: Home owner, First time home buyer 
● Employments: Employed, Self-employed / freelance, 

Retired 
● Audience interest: Home & Garden, Cooking, 

Entertaining, Remodel, Cooking Shows, Remodeling 

Shows 
● Main competitors: Whirlpool, Samsung, GE Apliances, 

Cafe Appliances, Cosmo Appliances, Empava  
● Main competitive advantage: Professional quality, 

Affordable, Warranty

https://thorkitchen.com
http://landingpage.com
https://www.whirlpool.com/kitchen/cooking/ranges.html
https://www.whirlpool.com/kitchen/cooking/ranges.html
https://www.samsung.com/levant/cooking-appliances/all-cooking-appliances/
https://www.geappliances.com/ge/range-stove.htm
https://www.cafeappliances.com
https://www.cafeappliances.com
https://cosmoappliances.com
https://www.empava.com


1. GE Appliances has 86.3% of website traffic across the seven 
websites. 


2. Cafe Appliances has 9.4% of website traffic across the seven 
websites. 


3. Client has 2.7% of website traffic across the seven websites. 

4. Whirlpool has 0.9% of website traffic across the seven websites. 

5. Cosmo Appliances, Samsung, and Empava have less than 1% of 

website traffic across the seven websites. 

6. Cosmo Appliances has the best bounce rate (32.4%) and page 

views per visit (4.36).

7. Empava has the best average session duration (23:48m).
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Source: SEM Rush. Conducted in March 2021 | US data

ASSESSING YOUR INDUSTRY AND SECTOR OF OPERATIONS 

Client 



ASSESSING YOUR INDUSTRY AND SECTOR OF OPERATIONS 
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Website Bounce rate Time on site Pageviews Visits Unique visits

Whirlpool 52,82% 07:16 2,94 25.040 25.040

Samsung 56,75% 09:59 2,42 1.000 1.000

GE Appliances 53,78% 07:35 2,80 2.500.000 2.500.000

Cafe Appliances 46,66% 07:34 2,92 272.100 183.500

Cosmo Appliances 32,40% 04:13 4,36 18.500 15.900

Empava 52,89% 23:48 1,86 4.100 4.100

Client 67,48% 02:28 2,38 77.400 64.300

Source: SEM Rush. Conducted in March 2021 | US data

https://www.whirlpool.com/kitchen/cooking/ranges.html
https://www.samsung.com/levant/cooking-appliances/all-cooking-appliances/
https://www.geappliances.com/ge/range-stove.htm
https://www.cafeappliances.com/
https://cosmoappliances.com/
https://www.empava.com/


ASSESSING YOUR INDUSTRY AND SECTOR OF OPERATIONS  

NON-BRAND KEYWORDS: 
electric stove 

stainless steel electric stove with convection oven 

electric retro ranges 

top rated ranges 

gas ranges on sale near me

36 stove with double oven 

black freestanding electric cooker 

table top electric oven and hob 

drop in range top 

full electric range cooker 

gas range and gas oven 

29 inch freestanding range 

electric stove black stainless 

commercial oven in domestic kitchen 

best gas range with double convection oven

stoves under counter double gas oven 

gas stove size  

kitchen appliances list 
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Source: SEM Rush. Conducted in March 2021 | US data

modern kitchen appliance colors 

kitchen gas stove installation 

premier kitchen appliances website 

full kitchen package 

design my kitchen app 

gas range with vent built in 

large kitchen appliance sets

new technology kitchen appliances 

black stainless kitchen appliance bundle 

appliance repair 

appliance parts near me 

under sink dishwasher 

steam clean oven 

built in microwave convection oven 

kitchen stove extractor fans 

best kitchen package deals 

under counter ice maker

french door refrigerator best kitchen stoves

top rated ovens electric 

kitchen stove

CAMPAIGNS: 

Whirlpool: 
Whirlpool® Refrigerator Water Filters

Kitchen Cooking Appliances – New Cooking 
Technology


Samsung: 
Samsung Connected Appliances

Oven Ranges: Gas, Electric & Dual Fuel Stoves


GE Appliances: 
Opal Ice Maker: Soft, chewable ice at home 

All Kitchen Appliances from GE Appliances 


https://www.whirlpool.com/kitchen/refrigeration/water-filters.html
https://www.whirlpool.com/kitchen/cooking.html
https://www.whirlpool.com/kitchen/cooking.html
https://www.samsung.com/us/connected-appliances/
https://www.samsung.com/us/home-appliances/ranges/
https://www.geappliances.com/ge/icemakers/opal-nugget-icemaker.htm
https://www.geappliances.com/ge/appliances.htm


ASSESSING YOUR INDUSTRY AND SECTOR OF OPERATIONS  

REFERRING DOMAINS: 
nowappliance.com

appliancerepairquestions.com

reviewed.com

appliancesconnection.com

aakitchenappliance.com

ajmadison.com

appliancesbrunswickga.com 

amazingribs.com  

appliancedepot.com    

allyskitchen.com   

bestinamericanliving.com   

yellowpages.com  

appliancedepot.com  

refrigeratorbest.com    

appliancevideo.com     

ampsrs.com  

appliancist.com 

kitease.com    
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Source: SEM Rush. Conducted in March 2021 | US data

goedekers.com 

seriouslysmoked.com 

reuters.com

richcatalog.com

thisoldhouse.com

glebeappliances.com

theexpertshub.com

parents.com

manufacturedhomepartsandaccessories.com

theappliancerepairmen.com

monogram.com

ahahome.org

taapplianceblog.com

mjsappliance.com

hestancue.com

mesatvappliance.com

mckitchens.com

reviewed.com

http://nowappliance.com
http://appliancerepairquestions.com
http://reviewed.com
http://appliancesconnection.com
http://aakitchenappliance.com
http://ajmadison.com
http://appliancesbrunswickga.com
http://amazingribs.com
http://appliancedepot.com
http://allyskitchen.com
http://bestinamericanliving.com
http://yellowpages.com
http://yellowpages.com
http://appliancedepot.com
http://refrigeratorbest.com
http://appliancevideo.com
http://ampsrs.com
http://appliancist.com
http://kitease.com
http://goedekers.com
http://seriouslysmoked.com
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COMPETITOR 1: WHIRLPOOL

Whirlpool website traffic increased slightly during  the month of March 
2021 (+0.5%). Engagement metrics have slightly decreased. 


Half of Whirlpool website traffic came from direct sources, followed by 
search (36.99%), referrals (9.27%), paid campaigns (2.45%), and social 
networks (1.06%).


Majority of traffic share came from mobile devices (68%).


Source: SEM Rush. Conducted in March 2021 | US data
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Source: SEM Rush. Conducted in March 2021 | US data

COMPETITOR 1: WHIRLPOOL
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Source: SEM Rush. Conducted in March 2021 | US data

COMPETITOR 1: WHIRLPOOL
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COMPETITOR 2: SAMSUNG

Source: SEM Rush. Conducted in March 2021 | US data

Samsung website has relatively low traffic across the Cooking Appliances category 
pages. Most of the website visits across these category pages decreased during the 
month of March 2021. 
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Source: SEM Rush. Conducted in March 2021 | US data

COMPETITOR 2: SAMSUNG

There was a slight increase in average session 
duration by +0.34%, however page views per visit 
and bounce rate worsened by -0.46% and +0.38% 
respectively. 


58.36% of Samsung website traffic came from 
direct sources, followed by search (22.73%), 
referrals (14.97%), social networks (2.21%), and 
paid campaigns (1.72%).


Majority of traffic share came from mobile devices 
(86%).
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COMPETITOR 2: SAMSUNG

Source: SEM Rush. Conducted in March 2021 | US data
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COMPETITOR 3: GE APPLIANCES

Source: SEM Rush. Conducted in March 2021 | US data

GE Appliances website traffic decreased during the month of March 2021 by 
+3.2%. All website engagement metrics decreased as well: page views per 
visit, average session duration, and bounce rate. 


48.40% of GE Appliances website traffic came from direct sources, followed by 
search (36.03%), referrals (12.51%), paid campaigns (2.18%), and social 
networks (0.88%).


Majority of GE Appliances traffic share came from mobile devices (65%).
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COMPETITOR 3: GE APPLIANCES

Source: SEM Rush. Conducted in March 2021 | US data
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COMPETITOR 3: GE APPLIANCES

Source: SEM Rush. Conducted in March 2021 | US data
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COMPETITOR 4: CAFE APPLIANCES

Source: SEM Rush. Conducted in March 2021 | US data

Cafe Appliances website traffic increased slightly during the month of February 
2021 by 0.61%. Bounce rate improved by -0.35%, but page views per visit and 
average session duration decreased by -13.8% and -9.74% respectively.


48.37% of Cafe Appliances website traffic came from direct sources, followed 
by search (28.07%), referrals (12.08%), paid campaigns (10.98%), and social 
networks (0.5%).


Majority of Cafe Appliances traffic share came from mobile devices (60%).
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COMPETITOR 4: CAFE APPLIANCES

Source: SEM Rush. Conducted in March 2021 | US data
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COMPETITOR 4: CAFE APPLIANCES

Source: SEM Rush. Conducted in March 2021 | US data
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COMPETITOR 5: COSMO APPLIANCES

Source: SEM Rush. Conducted in March 2021 | US data

Cosmo Appliances website traffic decreased during the month of February 
2021 by -5.04%. Page views per visit and bounce rate improved by +22.97% 
and -12.05% respectively, but average session duration decreased by 
-11.85%.


65.55% of Cosmo Appliances website traffic came from direct sources, 
followed by search (34.45%).


The traffic share from mobile devices was 6% more than the traffic share from 
desktop devices.
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COMPETITOR 5: COSMO APPLIANCES

Source: SEM Rush. Conducted in March 2021 | US data
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COMPETITOR 5: COSMO APPLIANCES

Source: SEM Rush. Conducted in March 2021 | US data
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COMPETITOR 6: EMPAVA

Source: SEM Rush. Conducted in March 2021 | US data

Empava website traffic decreased during  the month of February 2021 by 
-44.07%. However, all website engagement metrics improved: page views per 
visit (+3.54%), average session duration (+13.78%), and bounce rate (-4.29%). 


Majority of Empava website traffic came from search (80.57%), followed by 
direct sources (19.43%).


The traffic share from mobile devices was 16% more than the traffic share from 
desktop devices.
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COMPETITOR 6: EMPAVA

Source: SEM Rush. Conducted in March 2021 | US data
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COMPETITOR 6: EMPAVA

Source: SEM Rush. Conducted in March 2021 | US data
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Source: Facebook Ad Library Conducted in March 2021 | US data

COMPETITOR FACEBOOK ADS
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Source: Facebook Ad Library Conducted in March 2021 | US data

COMPETITOR FACEBOOK ADS
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Source: Facebook Ad Library Conducted in March 2021 | US data

COMPETITOR FACEBOOK ADS
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Source: Facebook Ad Library Conducted in March 2021 | US data

COMPETITOR FACEBOOK ADS



+ 2021 PLANNING

Source: SEM Rush. Conducted in March 2021 | US data

COMPETITOR PPC ADS - TEXT
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Source: SEM Rush. Conducted in March 2021 | US data

COMPETITOR PPC ADS - TEXT



+ 2021 PLANNING

COMPETITOR PAGE SPEED ANALYSIS

Source: Google Page Speed Insights | Conducted in March 2021

MOBILE DESKTOP
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COMPETITOR PAGE SPEED ANALYSIS

Source: Google Page Speed Insights | Conducted in March 2021

MOBILE DESKTOP
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WEBSITE AUDIT: Client.COM

Source: SEM Rush. Conducted in March 2021 | US data
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WEBSITE AUDIT: Client.COM

Source: SEM Rush. Conducted in March 2021 | US data
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WEBSITE AUDIT: Client.COM

Source: SEM Rush. Conducted in March 2021 | US data
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WEBSITE AUDIT: Client.COM

Source: SEO Site Checkup. Conducted in March 2021 | Worldwide data

The below checklist can help you achieve better performance in search results:


● Your most common keywords are not appearing in one or more of the meta-
tags above. Your primary keywords should appear in your meta-tags to help 
identify the topic of your webpage to search engines.

—> Keyword(s) not included in Title tag

—> Keyword(s) not included in Meta-Description tag


● Your webpage does not contain any H1 headings. H1 headings help indicate the 
important topics of your page to search engines. While less important than 
good meta-titles and descriptions, H1 headings may still help define the topic of 
your page to search engines.

H2 headings

—> IT TAKES POWER TO

—> #COOKLIKEAGOD

—> GUARANTEED TO BRING THE THUNDER


● Your webpage is not serving all resources (images, javascript and css) from 
CDNs.


● Some of your website's JavaScript files are not minified.

● Your webpage is using "img" tags with empty or missing "alt" attribute.

● Your webpage is using inline CSS styles.

● Some of your webpage's CSS resources are not minified.
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WEBSITE AUDIT: Client.COM

Source: SEO Site Checkup. Conducted in March 2021 | Worldwide data

● Your webpage is not serving all resources (images, javascript and css) from 
CDNs.


● The size of your webpage's HTML is 57.34 Kb, and is greater than the average 
size of 33 Kb. This can lead to slower loading times, lost visitors, and decreased 
revenue. Good steps to reduce HTML size include: using HTML compression, 
CSS layouts, external style sheets, and moving javascript to external files.


● Your website loading time is around 6.97 seconds and is over the average 
loading speed which is 5 seconds. 


● Your page uses more than 20 http requests, which can slow down page 
loading and negatively impact user experience.

http://www.seositecheckup.com/articles/106
http://www.seositecheckup.com/articles/106
http://www.webreference.com/internet/software/servers/http/compression/
http://www.webreference.com/internet/software/servers/http/compression/
http://www.webcredible.co.uk/user-friendly-resources/css/css-website-layout.shtml
http://www.webcredible.co.uk/user-friendly-resources/css/css-website-layout.shtml
http://www.tech-evangelist.com/2007/11/03/css-external-style-sheet/
http://www.tech-evangelist.com/2007/11/03/css-external-style-sheet/
http://javascript.about.com/library/blexternal.htm
http://javascript.about.com/library/blexternal.htm
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WEBSITE AUDIT: Client.COM

Source: Google Page Speed Insights | Conducted in March 2021

MOBILE DESKTOP



Source: Google Page Speed Insights | Conducted in March 2021
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WEBSITE AUDIT: client.com

Source: Unbounce Landing Page Analyzer. Conducted in March 2021

Page speed recommendations: 

Reduce JavaScript execution time                
Preconnect to required origins                               

JavaScript execution time

Minify CSS 

Defer offscreen images  

Properly size images 

Defer unused CSS 

Speed Index 

First CPU Idle  

Avoids enormous network payloads 

First Contentful Paint 

Serve images in next-gen formats  

Minimize Critical Requests Depth 

Avoids an excessive DOM size 

Preload key requests  

Minify JavaScript 

Avoid multiple page redirects 

User Timing marks and measures 

First Meaningful Paint 

http://client.com
https://developers.google.com/web/tools/lighthouse/audits/bootup
https://developers.google.com/web/fundamentals/performance/resource-prioritization#preconnect
https://developers.google.com/web/fundamentals/performance/resource-prioritization#preconnect
https://developers.google.com/web/tools/lighthouse/audits/bootup
https://developers.google.com/web/tools/lighthouse/audits/minify-css
https://developers.google.com/web/tools/lighthouse/audits/offscreen-images
https://developers.google.com/web/tools/lighthouse/audits/oversized-images
https://developers.google.com/web/tools/lighthouse/audits/unused-css
https://developers.google.com/web/tools/lighthouse/audits/speed-index
https://developers.google.com/web/tools/lighthouse/audits/first-interactive
https://developers.google.com/web/tools/lighthouse/audits/network-payloads
https://developers.google.com/web/tools/lighthouse/audits/first-contentful-paint
https://developers.google.com/web/tools/lighthouse/audits/webp
https://developers.google.com/web/tools/lighthouse/audits/critical-request-chains
https://developers.google.com/web/tools/lighthouse/audits/dom-size
https://developers.google.com/web/tools/lighthouse/audits/preload
https://developers.google.com/speed/docs/insights/MinifyResources
https://developers.google.com/web/tools/lighthouse/audits/redirects
https://developers.google.com/web/tools/lighthouse/audits/user-timing
https://developers.google.com/web/tools/lighthouse/audits/first-meaningful-paint
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TREND ANALYSIS

Source: Google Trends. Conducted in March 2021 | Worldwide data

“French door refrigerator” has the highest weekly interest rate in the US, follow by “gas cooktop”,  “kitchen hood”, “kitchen 
appliance”, and “self-cleaning oven”. 


Numbers represent search interest relative to the highest point on the chart for the given region and time. A value of 100 is the peak 
popularity for the term. A value of 50 means that the term is half as popular. A score of 0 means there was not enough data for this 
term.
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TREND ANALYSIS

Source: Google Trends. Conducted in March 2021 | Worldwide data

“French door refrigerator” has 
majority searches coming from 
South Carolina, Connecticut, 
and Vermont.


“Kitchen hood” has majority 
searches coming from Maine, 
New Hampshire, and DC. 
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TREND ANALYSIS

Source: Google Trends. Conducted in March 2021 | Worldwide data

“Kitchen appliance” has majority 
searches coming from Maine, 
North Dakota, and Idaho. 


“Gas cooktop” has majority 
searches coming from Alabama, 
Georgia, and Texas. 


“Self-cleaning oven” has 
majority searches coming from 
Virginia, New York, and Ohio.
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MAPPING YOUR CUSTOMER JOURNEY

● Priority: New leads 
● Focus steps: Awareness, Consideration, Conversion.
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LET’S BUILD YOUR PERSONAS
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MAPPING YOUR CUSTOMER JOURNEY - JOE 

Ad Targeting settings Mobile - Tablet - Desktop: 85-5-10 (%) impressions 
distribution. Re-marketing to industry websites, SERP keyword 
searches, lookalike audiences.

Re-marketing to competitor brand name search queries + visitors to own website + social 
media followers. (re-marketing segments details follow)

Touchpoints Mentions in lifestyle / home & garden / cooking publications 
and magazines, social media; native ads; influencers; word of 
mouth; video ads; Location targeted ads, TV; Blog.

Top ratings and review sites; Influencer 
reviews; Product landing pages; Google 
search; FAQs; Live chat; Email.

Website; Email; Social lead generation ads; 
Desktop & mobile notifications; SMS; Exit 
intent popup; Lead magnets; Live chat.

Content direction Influencer marketing campaigns focused on the ease of use; 
Video reviews; TV shows; Email drip campaigns; Cooking 
recipes and infographics; Free pizza cooking class; National 
Food Day celebrations; Video-Guided Cooking Techniques

Complete the look; Find a store; Quiz: 
Appliance Finder; Compare products; Product 
reviews

Free 10-Piece Cookware Set; Shop and 
save now; Frequently bought together; Sign 
up to get XX% off on all appliances; Free 
installation; Professional in-home delivery

Budget allocation 35-25% 25-43% 20-30%

KPI Metrics Impressions, Video views, Brand mentions, CPM, CPV, CPC Website visits, CTR, Search ranking, Keywords 
ranking, Average session duration, Bounce rate

Conversion rate, CPA, # New leads

Paid channels Facebook ads (video + stories); Instagram ads (video + stories); 
Google ads (display + video); TikTok ads; Native ads (Taboola, 
Outbrain); TV; Influencer marketing; Sponsored content

Facebook + Instagram ads (carousel ads, 
collection ads); Google ads (text + display + 
shopping)

Remarketing via Facebook + Instagram + 
Google + SMS; Facebook lead generation 
ads

Organic channels Content contributions; Press mentions; YouTube, Instagram; 
Facebook; TikTok; Blog

Email; FAQ; Website; Live chat; Push notifications



+ 2021 PLANNING

MAPPING YOUR CUSTOMER JOURNEY - JOE 

Focus keywords difference between range and stove, best slide in gas range 2020, cook stoves for sale, 3 plate gas burner for sale, gas stove online purchase, how to switch from 
electric to gas stove, double hob gas cooker, stainless steel oven and hob package, what's a range cooker, best 90cm induction range cooker, grey gas cooker, gas 
cooker deals, range cooking equipment, built in gas oven and hob packages, best price stoves range cookers, oven and hob deals, 30 inch retro stove, double oven 
and hob, how many watts is a gas stove, how much does a stove weigh, oven with hob on top, oven hob packages, side opening gas oven


Content 
opportunities


Learn how to use oven rack to your advantage

xx TIPS FOR LOADING THE DISHWASHER

xx Places you should clean in your kitchen

xx Chocolate recipes to try

xx Restaurant hacks for takeout dishes at home

xx DO'S AND DON'TS TO STORE FOOD WELL

xx Chef Soup Recipes To Try This Fall

xx EFFECTIVE KITCHEN STORAGE TIPS

xx FAST DINNER IDEAS FOR MEALTIME IN XX-XX MINUTES

xx Kitchen Storage Ideas

xx Grill cooking tips from the pros

xx Ways To Make The Most Of Your Fridge Space

HOW TO DEEP CLEAN AND SANITIZE YOUR REFRIGERATOR

xx FRIDGE CLEANING TIPS

xx FOODS YOU SHOULD NEVER REFRIGERATE

xx SURPRISING FOODS YOU CAN SAFELY STORE IN THE FREEZER

Will this range fit in my kitchen?

What types of burners are available?

What is a double-oven range?

What fridge colors are available?

What is a free-standing range?

Do I need a gas or electric stove?

What kind of drawer does my range have?

CAN AN INDUCTION COOKTOP REPLACE EXISTING COOKTOPS?

CAN THE INDUCTION COOKTOP BE INSTALLED IN COMBINATION WITH A WALL OVEN?

IS THE COOKTOP EASY TO CLEAN?

Special Offer on Chantal® Cookware

Take a quiz to help find the best kitchen appliances set for your lifestyle

Find available rebates on select products in your area

Sign up to get XX% off on all appliances
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LET’S BUILD YOUR PERSONAS
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MAPPING YOUR CUSTOMER JOURNEY - ROB 

Content direction Influencer marketing campaigns focused on the quality of Client 
appliances; TV shows; Chef interviews in industry publications and 
magazines; Design your own kitchen; Chef community; Kitchen 
Photo Gallery

Find a store; Compare products; Product 
reviews; 2021 Lookbook; Browse 
Customization Options

Free 10-Piece Cookware Set; Shop and 
save now; Frequently bought together; Sign 
up to get XX% off on all appliances; Free 
installation; Professional in-home delivery

Budget allocation 25-35% 35-45% 20-30%

Paid channels Facebook ads (video + stories); Instagram ads (video + stories); 
Google ads (display + video); Native ads (Taboola, Outbrain); TV; 
Influencer marketing; Sponsored content

Facebook + Instagram ads (carousel 
ads, collection ads); Google ads (text + 
display + shopping)

Remarketing via Facebook + Instagram + 
Google + SMS

Organic channels Content contributions; Press mentions; YouTube, Instagram; 
Facebook

Email; FAQ; Website; Live chat; Push notifications; Phone line

Focus keywords range cooker with gas and induction hob, range side burner, big range cooker, black 90cm oven, best price range cookers, extra large range cookers, non 
electric cooking appliances, freestanding oven and hob, gas range with pizza oven, steel range cookers, what is the best 90cm range cooker, electric oven 
hob hood packages, propane kitchen appliances, range cooking equipment, black ceramic range cookers, best price stoves range cookers, restaurant gas 
range for home use, black freestanding electric cooker, range cooker with lid, pro series stoves, gas double oven cookers freestanding, oven and hob deals, 
double oven and hob, large range cooker, oven with hob on top, oven hob packages, side opening gas oven

Content opportunities
 What's for dinner?

xx Authentic Recipes from Around the World

xx Exciting Yet Easy Global Recipes To Shake Up Your Dinner 
Routine

xx International Weeknight Dinner Ideas

xx Recipes That Transport Us to Every Corner of the Globe

Homeowners Say These xx Kitchen Appliance Brands Are Best

Best Kitchen Appliances Made in America

Perfect your kitchen to the detail: Browse Client Appliances Customizations

What Are The Most Reliable Home Appliance Brands for 2021?

Find available rebates on select products in your area

Sign up to get XX% off on all appliances



+ 2021 PLANNING

LET’S BUILD YOUR PERSONAS
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MAPPING YOUR CUSTOMER JOURNEY - JAMES 

Content direction Influencer marketing campaigns focused on the premium features  of Client 
appliances; TV shows; Chef interviews in industry publications and magazines; 
Design your own kitchen; Chef community; Kitchen Photo Gallery; Cooking 
recipes and infographics; Video-Guided Cooking Techniques

Top kitchen appliances 
reviews; Compare products; 
2021 Lookbook; Browse 
Customization Options

Frequently bought together; Professional in-
home delivery; Complete the look

Budget allocation 35-25% 25-35% 20-30%

Paid channels Facebook ads (video + stories); Instagram ads (video + stories); Google ads 
(display + video); Native ads (Taboola, Outbrain); TV; Influencer marketing; 
Sponsored content; Press

Facebook + Instagram ads 
(carousel ads, collection ads); 
Google ads (text + display + 
shopping)

Remarketing via Facebook + Instagram + 
Google + SMS

Organic channels Blog; Content contributions; Press mentions; YouTube; Instagram; Facebook Email; FAQ; Website; Live chat; Push notifications; Phone line

Focus keywords american made gas ranges, high end stoves, best luxury stoves, expensive stove brands, high end cooking range, high end stove with red knobs, most 
expensive oven brand, unique gas stove, vintage style range, expensive kitchen ranges, american range knobs, high end oven brands, luxury stove, 
restaurant stove brands, luxury range stove, high end stove brands, best luxury gas stove, restaurant gas range for home use, american made stoves, us 
range stove, best range cookers, pro series stoves, high end oven range, slide and hide oven usa, integrated double oven with sliding door, luxury gas range 
brands, black and gold range cooker, built in double electric oven and gas hob packages, new world built in gas oven and grill white, next gas cookers, white 
star gas stove, american oven brands, best luxury oven brands, pro style kitchen appliances, best luxury induction range, high end stoves and ovens, best 
slide in induction range 2020

Content opportunities
 When should you use the oven's convection setting?

HOW INDUCTION COOKING WORKS

HOW DOES INDUCTION COOKING DIFFER FROM COOKING WITH GAS OR 
RADIANT COOKTOPS?

WHAT SHOULD BE USED TO CLEAN THE INDUCTION COOKTOP?

The Top 10 Best Kitchen Appliance Brands

xx Best Kitchen Appliances Made in America

Best American Made Appliance Brands

Explore xx premium kitchen finishes
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FACEBOOK AD TARGETING

Source: Facebook Business

Potential Reach: 38,000,000 people
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CAMPAIGN CONSIDERATION

Numbers represent search 
interest relative to the 
highest point on the chart 
for the given region and 
time. A value of 100 is the 
peak popularity for the 
term. A value of 50 means 
that the term is half as 
popular. A score of 0 
means there was not 
enough data for this term.

Joe Rob James

INSTAGRAM STORY:

A Look Inside Famous  
Chefs Home Kitchen 

VIDEO:

XX Chef Favorite Recipes 
You Can Start With Today 

MAGAZINE FEATURE:

A Look Inside Famous  
Chefs Home Kitchen 

VIDEO:

XX World Cuisine Recipes 

From The Pros 

PRESS

American Pro Chefs Talk About  

Home-Kitchen Design 

INFOGRAPHIC: 

Do I need a gas or  

electric stove?

GUIDE: 

Designing Your Dream Kitchen 

RATINGS & REVIEWS: 

xx Best Kitchen Appliances  

Made in America 

QUIZ:

Find the best kitchen appliances 

set for your lifestyle

SPECIAL OFFER:

Sign up today to get XX% off  

on all appliances

DOWNLOAD:

2021 Kitchen Lookbook 
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COPY CONSIDERATION

Make it your way 
From refrigerators and wine coolers to 

ice makers, ranges, rangetops, 
cooktops, ovens, dishwashers, and 

more, make it your way.

Keep your food fresher for longer 
Get more from your refrigerator with 
built-in, adjustable humidity controls.

Refrigerators, wine coolers, and ice 
makers 

Refrigerators and built-in ice makers are 
more convenient than ever with 

automatic ice makers, integrated water 
dispensers, and even WiFi-enabled 

controls.

Celebrating XX Years 
We've been providing award-winning 
kitchen design and appliances for XX 
years with an unrivaled selection of 
refrigerators, wine coolers, ranges, 

rangetops, cooktops, ovens, 
dishwashers, and more.

A complete kitchen 
With everything you need from a range to 

an oven, a fridge to a dishwasher.

For the chef who wants it all 
For the cook who wants a kitchen that’s 

as smart as they are.

For the chef, from the chef 
With products that help you cook better, 
live better, and love every meal is why 

we’ve been making great kitchen 
appliances for over XX years.

Creating an open kitchen 
Thoroughly designed, feature-rich 

appliances that emphasize design and 
quality.

Make it your way

Upgrade your kitchen 
Upgrade your kitchen with the latest 

appliances from THOR.

Choose the perfect refrigerator 
Shop for refrigerators and freezers in a 

variety of styles.

Better cooking 
The most advanced cooking technology 

in the world.

The home of the future 
It’s not a dream. It’s a smart kitchen with 
the appliances and technology you need 

to cook just the way you want.
Make a statementMake the impossible. Possible.
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EMAIL SAMPLE WORKFLOW 

Subscribed for newsletter

Downloaded a guide

Submitted a quiz

Downloaded a lookbook

A Guide To Designing 

Your Dream Kitchen

XX Reasons These Chefs Prefer Client 
Appliances For Their Homes

The Best Smart Home 

Appliances for 2021

Join Chef XX Live To Discover Best 
[Cuisine] Recipes of 2021

The New Kitchen: Smart Appliances 
That Are Going to Change the Way 

You Cook

The Anti-Stress Guide to Kitchen 
Appliances: How to Find the Best 

Products for Your Home

EMAIL LIST

Other subscription options

3 days, no contact record update

Bi-weekly newsletters

5 days, no contact 
record update

5 days, no contact 
record update

10 days, no contact 
record update

10 days, no contact 
record update

15 days, no contact 
record update

Are you still looking for new 

kitchen appliances?

30 days, no contact 
record update



+ 2021 PLANNING

DETAIL AND LINKS TO RESOURCES

COMMUNITIES:
https://www.nytimes.com/wirecutter/appliances/

https://www.goodhousekeeping.com

https://www.thespruce.com/appliance-reviews-4690212

https://www.reviewed.com

https://www.toptenreviews.com

https://www.consumeraffairs.com

https://www.bestproducts.com

https://www.self.com

https://www.hgtv.com/design/rooms/kitchens/

https://www.insider.com

https://www.allrecipes.com 

https://today.yougov.com/ratings/consumer/fame/appliance-brands/all 

https://www.foodnetwork.com 

https://luxatic.com 

r/HomeImprovement

 Real Men Who Can Cook

Hell's Kitchen Fan Group

CONTENT CONTRIBUTION OPPORTUNITIES: PUBLISHERS:

https://www.foodandwine.com

https://www.177milkstreet.com/magazine

https://www.tasteofthesouthmagazine.com

https://www.loghome.com

https://www.thisoldhouse.com

https://www.mountainliving.com

https://byo.com

https://www.wineenthusiast.com

https://www.foodnetwork.com/magazine 

PODCASTS:

Chef Charles Carroll | Podcast by a 
Professional Chef

Gravy Podcast | Southern Foodways Alliance

Turning Chickens and Breaking Dishes

Chefpreneur Podcast

Cooking Up A Podcast

Good Food

One Million Stringbeans Podcast

Yes Chef with Chad Kubanoff

INFLUENCERS
@vinnyguadagnino

@foodbeast

@jasonpostonpro

@robertsandberg

@grillinfools

@bradley_martyn

@duffgoldman

@dbelicious

@fitmencook

https://www.nytimes.com/wirecutter/appliances/
https://www.goodhousekeeping.com
https://www.thespruce.com/appliance-reviews-4690212
https://www.reviewed.com
https://www.toptenreviews.com
https://www.consumeraffairs.com
https://www.bestproducts.com
https://www.hgtv.com/design/rooms/kitchens/
https://www.insider.com
https://www.allrecipes.com
https://today.yougov.com/ratings/consumer/fame/appliance-brands/all
https://www.foodnetwork.com
https://luxatic.com
http://www.apple.com
https://www.facebook.com/groups/1598205947112132/
https://www.facebook.com/groups/894507567631477/
https://www.foodandwine.com
https://www.177milkstreet.com/magazine
https://www.tasteofthesouthmagazine.com
https://www.loghome.com
https://www.thisoldhouse.com
https://www.mountainliving.com
https://byo.com
https://www.wineenthusiast.com
https://www.foodnetwork.com/magazine
https://www.feedspot.com/infiniterss.php?_src=feed_title&followfeedid=4973324&q=site:https://chefcharlescarroll.libsyn.com/rss
https://www.feedspot.com/infiniterss.php?_src=feed_title&followfeedid=4973324&q=site:https://chefcharlescarroll.libsyn.com/rss
https://www.feedspot.com/infiniterss.php?_src=feed_title&followfeedid=4973337&q=site:https://sfagravy.libsyn.com/rss
https://www.feedspot.com/infiniterss.php?_src=feed_title&followfeedid=5180640&q=site:https://anchor.fm/s/289351e8/podcast/rss
https://www.feedspot.com/infiniterss.php?_src=feed_title&followfeedid=4973501&q=site:https://chefpreneurpodcast.libsyn.com/rss
https://www.feedspot.com/infiniterss.php?_src=feed_title&followfeedid=4973461&q=site:https://anchor.fm/s/3ebe030/podcast/rss
https://www.feedspot.com/infiniterss.php?_src=feed_title&followfeedid=4973159&q=site:https://www.kcrw.com/culture/shows/good-food/rss.xml
https://www.feedspot.com/infiniterss.php?_src=feed_title&followfeedid=4973363&q=site:https://feeds.megaphone.fm/stringbeans
https://www.feedspot.com/infiniterss.php?_src=feed_title&followfeedid=4973463&q=site:https://chadkubanoff.com/feed/podcast/
https://starngage.com/app/global/influencers/vinnyguadagnino
https://starngage.com/app/global/influencers/foodbeast
https://starngage.com/app/global/influencers/jasonpostonpro
https://starngage.com/app/global/influencers/robertsandberg
https://starngage.com/app/global/influencers/grillinfools
https://starngage.com/app/global/influencers/bradley_martyn
https://starngage.com/app/global/influencers/duffgoldman
https://starngage.com/app/global/influencers/dbelicious
https://www.instagram.com/fitmencook/
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A FEW HACKS TO POWER UP YOUR MARKETING
● Ads: 

● Run your Google, Microsoft, and Facebook ads all in one place

● Retarget visitors of other relevant websites

● Retarget website visitors by time spent on site


● Content: 
● Get your product reviewed by top bloggers with GetReviewed.org and Easy Bloggers

● Instantly transform your content into unique video, audio, stories & collections

● Seed your website with personalised content


● Mobile: 
● Use reaim.me to reach your audience via push notifications on their mobile devices

● Consider Datum for hyper-targeted mobile ads

● Browse through this great collection of SMS marketing best practices

● Consider tools such as Trumpia for automating SMS triggers and marketing campaigns


● Conversion optimization: 
● Add a live chat option on the website. You can use tools such as Freshchat

● Add lead capturing options to the website, i.e. downloadable recipes, brochures, newsletter updates

● Add an exit intent popup with a sign up field in return for a special offer. You can use tools such as HelloBar

● Apply geo-detection on your website to recommend the closest store location to your customers

https://adzooma.grsm.io/growthlibrary
https://app.repixel.co/marketplace
http://getreviewed.org/
https://www.easybloggers.io/search/9788100c6d0241005ed6f808f7257b4b
https://gofelix.ai
https://gofelix.ai
https://www.revemarketing.com/mulch/
https://www.revemarketing.com/mulch/
http://reaim.me
http://reaim.me
http://datumxy.com
http://datumxy.com
http://smsmarketingexamples.com
http://smsmarketingexamples.com
https://trumpia.grsm.io/growthlibrary
https://trumpia.grsm.io/growthlibrary
https://freshchat.grsm.io/growthlibrary
https://hellomade.grsm.io/growthlibrary
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WEB REMARKETING OPPORTUNITIES

Clicked FIND A DEALER on the website in the past 30 days (excl. current customers and location visits)

Viewed a landing page for more than 120 seconds, but did not click FIND A DEALER in the past 30 days (excl. current customers and 
location visits)

Viewed a landing page for less than 120 seconds, but did not click FIND A DEALER in the past 30 days (excl. current customers and 
location visits)

Viewed a blog page in the past 15 days, but did not click FIND A DEALER (excl. current customers and location visits)

Followed on Facebook / Instagram / YouTube in the past 15 days, but did not click FIND A DEALER (excl. CRM database and location 
visits)

Engaged with a post on Facebook / Instagram in the past 15 days, but did not click on FIND A DEALER (excl. CRM database and 
location visits)

Follows competitors on social media but did not click FIND A DEALER in the past 30 days (excl. current customers and location visits)

People who receive email communication from competitors via Gmail / Yahoo Mail ads (excl. current customers and location visits)

Location visits with interest in Cooking, Home & Garden (excl. current customers)
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FACEBOOK REMARKETING OPPORTUNITIES
● Campaign 1: 

● Include

● 5-day Facebook page engagers

● 5-day Instagram page engagers

● 5-day video viewers, minimum 10 second watch time

● 5-day website visitors 


● Exclude

● Current customers


● This campaign uses tight time windows so the audiences will be super hot – not just warm – but the audience sizes will be 
small. Expect these recent interactions with your website, videos, and pages to yield a good ROI. 


● Campaign 2: 
● Include


● 5-day location visits / demographic and interest targeting

● Exclude


● Current customers

● As this target group has already visited one of your dealers / store locations, they are more familiar with the brand which 

would eventually result in higher conversion. Make sure to put a frequency cap to 1 vew/day, as Facebook tends to multiply 
the impression frequency for the customer remarketing segments.


● Campaign 3: 
● Include


● Lookalike audience (1%) of the last 90-day customers

● Exclude


● Current customers

● Campaign 1 & 2 targeting
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WHERE TO START, WHAT TO FOCUS ON

SETTING UP FULL LAUNCHSOFT LAUNCHPRODUCTION

REMARKETING >>

● Create content:

● Digital ad copy

● SMS and mobile 

notification

● TikTok clips

● Instagram stories

● Email campaigns

● Blog pages

● Landing pages


● Set up email workflow

● Set up re-marketing 

audiences

● Initiate campaigns 

development

● Contact publishers, PR, 

podcast hosts, and 
media


● Contact influencers

● Get listed on review sites

● Develop dedicated 
campaign materials and 
media: videos, quizzes, 
infographics, guides, 
influencers media assets, 
lookbooks


● Set up native advertising

● Update website: 


● Technical SEO

● Add exit intent 

popups

● Add content pages

● Add a live chat

● Add landing pages

● First set of campaigns go 
live:


● initial tests launched 
first, then learn & 
iterate


● digital: social, 
external sites, re-
marketing, mobile 
notifications, blog, 
email campaigns, 
influencer 
campaigns, social 
take-over campaigns 
with influencers.


● Ongoing monitoring, 
responding, reporting & 
optimization

● Second wave of campaigns 
go live:


● digital: video, digital 
ads, media 
publishers, native 
ads, PR, SMS 
marketing.


● Ongoing monitoring, 
responding, reporting & 
optimization
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TRACK AND ANALYZE PERFORMANCE 

Benchmark Actual

Website: 
● Unique visits

● Bounce rate

● Average session duration

● Conversion rate

● Organic website visits

-

32%

20m

2%

85%

Email: 
● Open rate

● CTR

● Unsubscribe rate

21.6%

3.03%

0.35%

Social: Facebook 
● Engagement rate

● CTR

● Followers

0.06%

0.7%

75k

Ads: 
● CPC

● Conversion rate

● CTR

$0.6 - $2.94

0.43% - 2.70%

0.49% - 2.44%
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CAMPAIGN BUDGET: $2,000 - $10,000

In $ USD Budget (low end) Budget (high end) Actual

Paid search $500 $2,000

Paid social $500 $2,000

Remarketing $500 $1,500

Native ads $500 $500

Tools - $350

SEO - $500

PR $1,000 $2,000

SMS marketing - $1,000

Influencers and affiliates $500 $2,000
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